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As you formulate your marketing plan, always check to make sure you are on track. Below 
are questions to ask yourself as you start, when you get to the end and even as you move 
forward to put your plan into action:

•	 What is the message, what is the action? 

•	 What is the benefit? 

•	 Who is the target audience? 

•	 What is the position relative to competition? 

•	 What barriers exist to getting to your target audience? 

•	 How will you communicate with your customer? 

•	 How will you measure response? 

•	 Do you have the resources to support the plan?
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HOW TO MARKET YOUR ACTIVE COMMUNITIES INITIATIVE:

MARKETING CHECKLIST


