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Community based awareness

Public Awareness Grant Program 
Application Form
	contact information

	Community name:
	

	Lead organization(s) name:
	

	Contact name and title
	

	Mailing Address:
	

	Email:
	
	Phone:
	

	Please familiarize yourself with the Marketing Action Plan (M.A.P.), tools and templates prior to completing this grant application. 

(http://www.physicalactivitystrategy.ca/index.php/community-based-awareness/marketing-action-plan)

	Have you received a Public Awareness Grant in a previous program phase?  
	   ⁯  Yes         ⁯  No

	If yes, please provide the name of the campaign and a one sentence description.

	

	Campaign summary

	1.  What is the name of your campaign?

	

	2.  Please provide a brief description of your campaign.  

	

	3.  Please identify the target population/audience for your campaign.

	

	4.  Please identify your campaign goals? Campaign goals should be measurable.

	

	5.  Please identify your campaign timeline.  Provide campaign start/end dates and the events, programs and initiatives targeted for promotion.  (Move for Health Day, Walking programs, Healthy Workplace Month, Active Communities Initiative programs, etc.) 

	

	6.  Please identify partners who will support your campaign and promotional activities.  Include sponsor partnerships, local celebrity endorsements, Businesses, Community Organizations, Parks and Recreation Departments, Service Clubs, Health Authority, Media, etc.

	

	7.  Please list which M.A.P. marketing materials you plan on using to promote your campaign.  Event posters, event ads, activity prompt posters, sticker templates, etc.   M.A.P. templates can be viewed at www.PhysicalActivityStrategy.ca.  

	

	8.  If you will be using M.A.P. theme and messaging to create your own marketing materials please identify what kinds of materials you plan on producing.  Banners, transit advertisements, billboards, etc.

	

	9.  Please identify how you will integrate M.A.P. elements into the production of these materials, i.e. use of Active Is What You Make It logo, use of activity prompt imagery to inform design, etc.  

	

	10. Please identify earned media elements you are planning to pursue to promote your campaign. (Print articles, editorials, columns in your community paper.  Listing in the community events calendar.  Public Service Announcements (PSAs) for radio or TV.  Articles in community newsletters.)     

	

	11. Please identify strategies for campaign sustainability.  How will you continue to raise awareness in your community about the benefits of and local opportunities for physical activity?

	

	12. Please explain how the campaign will be evaluated?  What measurement tools will be used to evaluate the success of the campaign? (Surveys, interviews, etc.)

	


	Budget

	Please provide an outline of projected revenue/expenditures.

	Projected Revenue:
(Brief Description)
	Amount:
	In-kind Contributions:
	Sources of Funding:
(Indicate where your funding will come from; CBA, etc.)

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	Total projected revenue*: $
	
	

	*Add together the “amount” and “in-kind contributions” columns

	Projected Expenditures:
(Brief Description)
	Cost:
	In-kind Contributions:
	Projected Expenditures: ($)
Indicate with a (CBA) which expenses will be supported with the CBA Grant

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	Total Projected Expenditures**:$
	
	

	**Add together the “cost” and the “in-kind contributions” columns

	Total Grant Amount Requested: $
	
	




